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Abstract: Food’s material and symbolic values are central to cultural heritage. Urban
foodscapes are dense in graphic communication, with memories and meanings that
connect us with place often triggered by food’s ‘graphic heritage’, for example,
through fascia signs, packaging, branding, patterns, and lettering. This paper’s focus is
on everyday grass roots manifestations of food’s graphic heritage within
urban settings. It introduces and argues that food’s urban graphic heritage ‘speaks’
differently to diverse individuals and communities, inviting different interpretations
that play a part in the development of place attachment and social interaction. The
paper also proposes methods for the recording and analysis of these relatively
understudied urban features. Questions about what ‘design literacy’ might mean in a
multicultural context are discussed as well as notions of power and politics inherent
within design choices made in urban environments.
Keywords: graphic heritage; food; design literacy; Walthamstow

1. Introduction
The relationship between food and cities has become a multifaceted preoccupation in the
early part of the twenty-first century (Steel 2008), though food has been available on the
street since the beginning of human settlement (Franck 2005: 5). Food is increasingly one of
the ways in which cities are positioning and promoting themselves, both at an international
level through initiatives such as the UNESCO Creative Cities of Gastronomy and through
more local experiences like Manchester’s ‘curry mile’ (Barrett and McEvoy 2006). The
comprehensive way food has shaped both the urban fabric and our urban lives provides
insight into how ‘cities, like people, are what they eat’ (Steel 2008: ix).
In this sense, urban foodscapes are diverse and shifting social constructions that connect
food, people, place and meaning. Food not only provides us with essential nourishment but
also plays a central role in the construction of our identity and relationship with place (for
example, see Abbots 2016). Thus, foodscapes are sites of connection and conflict and food’s
material and symbolic values are central to cultural heritage. In the twenty-first century
what cities ‘eat’ has also come to define how they look, and what is consumed visually as
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well as gastronomically. Consequently, in urban foodscapes across the world, graphic images
play a pivotal role in mediating our experience of, and relationship to, place and the
subsequent association this has with cultural heritage. This is introduced here as the concept
of food’s urban graphic heritage, and this paper focuses on this as encountered in
Walthamstow in East London. It proposes a methodological approach to its study and
discusses some of the issues it reveals about design’s impact on place.

2. Context
This paper interrogates the nexus between food, heritage and place. It is the result of a
developing research collaboration between the authors that, in bringing together individual
interests, sheds new light on the role graphic heritage plays in food related place-making
strategies within multicultural urban contexts. This section introduces the development of a
research scoping study in Walthamstow, London, and an overview of the core concepts that
form its basis. We first provide some background to the origin of the research, and a working
definition of graphic heritage. The concept of food is then explored through the notion of
the foodscape and associated designscape, before a brief introduction to Walthamstow. As
our perspective is that of graphic designers, we also emphasise the design context by
showing how design literacy emerges from graphic design to be valued as a central idea in
the development and improvement of urban places. These diverse, but closely related
concepts form the basis of an exploratory hypothesis (Zeisel 2006: 33) that seeks to define
graphic heritage as a useful tool for synthesising the diverse academic interests associated
with cities, food, heritage, and graphic representation.

2.1 Background to the research study
We had been independently investigating the role of ‘graphic heritage’ in the urban
environment (Harland and Xu 2021) and the relationship between food and migrant placemaking activities (Barnes 2019: pp. 85–111). At the Graphic Design Educators’ Network
‘Beyond the Margins: Tools, Strategies and Urgencies Transforming Graphic Design
Research’ symposium held at the Royal College of Art in May 2019, we engaged in the first of
a series of conversations that began to recognise and define the rich potential inherent in
the relationship between these areas of research focus.
This led to a site visit to Kingsland Road, Hackney, London, in September 2019, providing the
opportunity to evaluate how cafés and restaurants use various graphic treatments to convey
a sense of identity most often associated with their place of origin. It crystalised the
recognition of a clear link between food and graphic heritage and provided the impetus to
develop further research. Initially, the planned focus was the role graphic heritage might
play in migrant’s place-making activities in an urban context. For example, lengthy discussion
took place about the symbolism associated with an Ethiopian café that featured the colours
of the national flag on its exterior. See Figure 1. Such decisions about graphic
communication were positioned as graphic design decisions with clear heritage
connotations, regardless of who made them. In this case the distinctive use of colour.
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Figure 1. Protruding sign and fascia lettering for Andu Café, selling vegan Ethiopian food, as stated on
the fascia, Kingsland Road, Dalston, London. Source: Harland 2019

In searching for sites for the study to further develop the research, East London with its
proximity to the docks and rich tradition of migration was identified as a suitable broad area.
Ultimately, Walthamstow High Street was chosen as it revealed a complex, close
interweaving of multiple different ethnicities within a relatively small area. However, the
study has since extended its focus as it became apparent that the role of food’s urban
graphic heritage in place-making had much broader impact on place – both spatially and
conceptually. As will be shown, the power and politics inherent in design choices driven by
particular aesthetic traditions and still yet to be understood ideas of design literacy are
evident in food’s urban graphic heritage in a range of diverse urban contexts in
Walthamstow.

2.2 Graphic heritage
Design research has aligned with cultural heritage since the early part of the millennium (e.g.
Côrte-Real et al. 2005; Lupo, Giunta and Trocchianesi 2011; Parry 2013; Core 77 2017).
Graphic design’s interest has also surfaced through its concern for patrimonio
gráfico/graphic heritage (Kassam 2021). This refers to a grassroots collective of projects
concerned with the protection of commercial signs in urban centres across the Iberian
Peninsula. A further substantial indication of what ‘graphical heritage’ might be has surfaced
in Spain (Agustín-Hernández, Vallespín Muniesa, Fernández-Morales 2021), and through
research recently undertaken between the UK and China (Harland and Xu 2021). This
emergence across different contexts is yet to offer a consolidated perspective and
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methodology that might be useful for establishing high level principles that could benefit
policy makers and heritage practitioners alike.
The emergence of patrimonio gráfico follows the establishment of memoria gráfica (graphic
memory) in 2004 to denominate the production and consumption of the Mexican beverage
pulque (Farias 2014: 202). Since then, the concept of graphic memory has gained traction in
Portuguese (as memória gráfica), Spanish (as memoria gráfica), and French (memoire
graphique), and its relevance to established fields of study such as visual culture, print
culture and material culture has been acknowledged (2014: 202–204).
Graphic heritage has also translated to Chinese (!"#) (Harland and Xu 2021) suggesting the
concept will have widespread potential. However, these perspectives have emerged in a
seemingly disconnected way and a clear definition for graphic heritage is yet to be
developed. For this paper, we interpret it broadly as the way heritage is communicated
through graphic means, borrowing from an interpretation of ‘graphic images’ in the form of
‘pictures’, ‘statues’, ‘designs’, and ‘architectural imagery’ (Mitchell 1986: XX), to explore the
interrelationship between graphic heritage, food, and urban context through what is
referred to here as food’s urban graphic heritage.

2.3 Foodscapes and designscapes
Foodscapes are diverse and shifting social constructions that connect food, people, place
and meaning (Roe, Sarlöv Herlin & Speak 2016). Food not only provides us with essential
nourishment but also plays a central role in the construction of identity and relationship
with place (Abbots 2016). Foodscapes are sites of connection and conflict and food’s
material and symbolic values are central to cultural heritage. Much has been written in
relation to the intangible heritage of food and its relationship to memory, identity and place,
however the majority of this focuses on taste or smell (see Sutton 2010 & Holtzman 2006,
for example).
It is also worth noting the etymology of the ‘scape’ in foodscape. ‘Scapes’ are defined by the
flow of people, images, information, technologies, capital and ideas across the globe and are
perspectival in nature, influenced by the situatedness of a range of different actors
(Appadurai 1990: 296). A further scape of relevance to this research is Guy Julier’s concept
of ‘urban designscape’ (2005). The urban designscape is situated within the “network of
activities and artefacts that produce place-identity within cities” (Julier 2005: 869). It is
concerned with the design and material artefacts and objects within cities and how
regeneration and place-branding strategies construct a particular ‘aesthetic outlook’ and
specific narratives within place (Julier 2005: 871). For this research, the notion of foodscape
is nested within the urban designscape providing a pair of interconnected contexts within
which to frame food’s urban graphic heritage.
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2.4 Walthamstow, London
Situated in East London, Walthamstow is the main urban settlement within the London
Borough of Waltham Forest. The borough is home to approximately 275,000 residents and is
one of the most diverse in the UK. An estimated 53% of the population are from an ethnic
minority background (Statistics about the borough, no date). Between 2010-2019 the
borough’s ranking in the Multiple Index of Deprivation has improved from 15th to 82nd out
of 317 local authorities within the UK (Statistics about the borough, no date) and increasing
pockets of the borough, in Walthamstow in particular, are gentrifying rapidly. However,
although Walthamstow was recently described as ‘the hottest address for young, cool and
upwardly mobile Londoners’ (Sunday Times 2021), there remains a significant proportion of
the wider borough’s population affected by structural inequalities (State of the Borough
Report 2021).
The main shopping areas within Walthamstow are the High Street and Hoe Street. Along
these two streets the urban foodscape reflects the diversity of the local community.
Caribbean takeaways sit alongside Bulgarian cafés, which sit alongside Lithuanian grocery
stores, and alongside Uyghur restaurants – the foodscape evidences an ever-changing global
sense of place (Massey 1994). Many of these premises are on each side of the High Street,
which runs between St James Street and Hoe Street, the western end of which has recently
attracted government funding for Townscape Heritage Regeneration initiatives. Just 600
metres from the junction of High Street and Hoe Street (A112), a very different foodscape
sits within the gentrified enclave of ‘Walthamstow Village’ on Orford Road. See Figure 2. This
small parade of shops, cafés and restaurants has changed dramatically since 2007, mirroring
the ongoing changes in the population inhabiting the surrounding streets and reflecting a
very different demographic to that represented in the High Street and Hoe Street.

Figure 2. The thin green line depicts the start of Walthamstow High Street from St James Street
(A1006). Reverting to a thin white line on the map it continues east to Hoe Street (A112)
passing Walthamstow Library. The Walthamstow Village area lies to the south east of this
junction. Orford Road is shown in the beige area that notes the Eat 17 restaurant. Source:
Google Maps, 22 March 2022.
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2.5 Design literacy
The concept of design literacy first emerged from graphic design in 1997 as a means to
understand graphic design in the contexts of aesthetic, political, and cultural factors (Heller
2014). The importance of the design dimension has been further stressed through an
emphasis on aesthetics and the skills of inquiry, evaluation, ideation, sketching and
prototyping, as this may be carried out by professional designers (Formosa and Kroeter:
2002). In short, design literacy is said to be about artistic sensibility (Pacione: 2010), but this
is clearly a very narrow perspective given the wide-ranging contemporary interpretation of
design in theory and practice. The concept surfaced again in the context of the built
environment when in 2015 The Farrell Review (a national review of architecture and the
built environment in the United Kingdom) proposed design literacy as an empowering tool
for built environment professionals: “Places would be greatly improved if the people who
make decisions about our built environment, such as planning committee members and
highway engineers, were empowered by training in design literacy” (2015: 56). However,
there is no indication about design literacy’s meaning in this context. Hence, this research
reverts to Heller's initial framing that acknowledges aesthetic, political and cultural
considerations, but as understood by professional and non-professional (or amateur)
designers alike, recognising that aesthetic considerations will have wide-ranging reference
points.

2.6 Research hypothesis
As implied above, graphic heritage is yet to be defined. Understanding heritage through
graphic means provides an opportunity through which heritage can be better understood in
tangible and intangible form. This research establishes an exploratory hypothesis to first
determine how the concept of graphic heritage can be applied to the notion of urban
foodscapes, in order to establish a framework for future research in different urban settings
where food is a highly visible characteristic.

3. Methods
The research draws from a range of methods for researching urban environments, notably,
walking, everyday observation, visual ethnography, visual analysis, and photodocumentation (Campkin & Duijzings 2016). This is allied to the systematic approaches to
looking at physical surroundings through the observation, sampling, and gathering data in
order to describe and understand phenomena (Zeisel 2006: 159–190). Due to space
constraints two key methods – walking and photo-documentation – are outlined. These two
methods occupied the majority of time undertaking this scoping study. Both present
opportunities and limitations as forms of research inquiry; we concentrate on the former.

3.1 Critical walking
Walking is not a familiar method in design research. It does not feature, for example, in
Research for Designers: A guide to methods and practice (Muratovski 2016). It is, however,
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of interest to urban researchers both as a way to sense urban design (Wunderlich 2008:
136–137) and as a ‘fine-grained' experience of the city (Forsyth and Southworth 2008: 1).
Beyond design, walking has been embraced as a form of knowledge production. With its
roots in groups such as the Surrealists and the Situationists and writers such as de Michel de
Certeau (1984), walking1 is an established research method and has been described as
central to the creation of “new and embodied ways of knowing” (Pink et al 2010: 1). Through
this embodied experience, the researcher is positioned as “walking with” and becoming part
of the flow of place (Lee & Ingold 2006: 67). To step into the flow of place is to step into its
relational aspects (Massey 1994) and see place not just as a ‘container’ or a series of streets,
but as a “process” (Massey 2005), one through which local and global flows intersect. To
walk critically is to engage in these relational aspects and to question and articulate “the
social, material, cultural, and political dimensions” of place (Springgay & Truman 2021: 3).
Walking, by its very nature, is a slow practice; it offers the opportunity for immersion and
reflection both in and on place (Lee & Ingold 2006: 69) and offers the time and space to hold
the relational aspects of place in tension and tease out issues of power relations or uneven
development. It also affords the ideal circumstances to generate photographic data.

3.2 Photographic research
Photography has been used to record the city since the mid-nineteenth century when it was
used to document Paris prior to the city’s demolition and subsequent renewal (Tormey
2013: 7). Since then, it has been a familiar documentary tool used for observing the visual
aesthetic dimension of urban environments. From Eugène Atget’s photographs of Paris in
the early twentieth century, and Walker Evans’ photographs of American vernacular that
followed, towards the documentation of the visual landscape of the street by Herbert
Spencer in the middle of the century, photography has been a popular medium for recording
urban experiences. This tradition has since produced a body of work specifically concerned
with lettering and typography. For example, Nicolette Gray (1960), Alan Bartram (1975), Jock
Kinneir (1980), Phil Baines and Catherine Dixon (2003), and George Nelson (2017), are some
of the most well-known exponents of the practice.
As with the centrality of walking to the exploration of everyday life and place, a camera is
also a key part of an ethnographer’s tool kit (Pink 2007: 65). Whilst a photograph might
simply be defined as a representation of an aspect of culture (Pink 2007: 75), it can also
trigger memories of our embodied experience of place and through this we 're-encounter
the sensorial and emotional reality of research situations' (Pink 2015: 143). Thus,
photographs also act as prompts for reflexive thinking2 (Pink 2013: 85), are a productive tool

‘Walking’ is used in an inclusive sense here, referring to ambulant walkers and those who use self-propelling or electric
wheelchairs, or mobility scooters/aids.
2 In methods such as walking or photography one is embedded within the research process and will inevitably bring prior
experiences, assumptions, and beliefs to it. Reflexivity in the way it is referred to here is about understanding and
acknowledging one’s own position in the research and critically questioning the impact of this.
1
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for analysis, and enable further critical examination of the social, cultural, material and
political aspects of place.
As graphic design researchers, there existed a tacit understanding of how photographs work
as a useful aid for reflection. But it is also a useful reminder that photography provides an
excellent sense of place and space when researching the city (Garrett 2020: 158). Thus, we
wondered how food was represented in our previous photo-documentation that had looked
more broadly at the way urban graphic objects facilitated the function of cities and urban
places. From personal archives, we constructed a composite of food related photographs
that depict a diversity of food representations to provide a partial illustration of the scope of
how graphic imagery conveys food in various contexts, and at different scales. See Figure 3.
This revealed that food is symbolised in numerous ways concerned, not least, with
adornment, commerce, politics, advertising, packaging, globalization, culture, identity and
endorsement.

8

Food’s urban graphic heritage in Walthamstow

Figure 3. A composite of food images compiled to provide an indication of how food is
represented in the urban environment. 01 Valencia, Spain; 02 London, UK; 03 Rome, Italy;
04 Valencia, Spain; 05 Latina, Italy; 06 Shanghai, China; 07 Tokyo, Japan; 08 & 09 Shanghai,
China; 10 Oslo, Norway; 11 Shanghai, China; 12 Umea, Sweden; 13 & 14 San Francisco, US;
15 Amsterdam, The Netherlands; 16 Hangzhou, China. Source: Harland (various dates).

These various depictions demonstrate not only how representations of food are embedded
in the urban fabric sometimes as permanently as the buildings they adorn, but also as semipermanent symbols that are closely aligned with political, commercial, decorative, and
informational functions of urban places and public spaces. Looking at the way food features
in this way provided the impetus to explore further how food represented diverse
communities in the multicultural urban setting of Walthamstow.
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4. Traces of food’s urban graphic heritage in Walthamstow
In July 2020 we made our first joint research visit to Walthamstow. Initially intended as a
survey of the High Street, other areas of Walthamstow also provided reason to explore more
widely because of either the particular ways that food represented a minority group, or
because of the way representations of food provided a distinctly different ‘look’ that might
be described as more ‘designerly’ in appearance. The day-long visit resulted in 290 new
photographs, covering Walthamstow High Street, Hoe Street, and Orford Road (in
Walthamstow Village). See Figure 4 for a glimpse of the three distinct urban contexts. In this
section we share a sample of our photographic findings across the three locations, depicting
how the urban fabric differs and how graphic representations of food are on display. The
photographic data is presented as the main form of communication, with each composite
image supported with an extended caption as necessary. See Figure 5–9.
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Figure 4. Vistas of Walthamstow High Street (top) at the crossroad Palmerston Road, Hoe Street at
the junction with Walthamstow High Street (middle), Orford Road (bottom). Source:
Harland 2021
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4.1 Walthamstow High Street

Figure 5. Retail units displaying multicultural diversity through graphic messages in verbal and visual
form on Walthamstow High Street. Source: Harland 2021.

12

Food’s urban graphic heritage in Walthamstow

Figure 6. Retail units in Walthamstow High Street's townscape heritage regeneration area, devoid of
any visual reference to cultural diversity. Source: Harland 2021
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4.2 Hoe Street

Figure 7. Retail units displaying multicultural diversity through graphic messages in verbal and visual
form on How Street. Source: Harland and Barnes 2021
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4.3 Orford Road

Figure 8. The urban context, subdued graphic displays (on fascia panels), traditional national and
recent local food branding initiatives on Orford Road in Walthamstow Village. Source:
Harland 2021
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4.4 A miscellany of graphic heritage
At the urban scale of the streetscape, these various examples of food’s graphic heritage
serve to illustrate the interface between people, food and place. They are supported by
numerous other graphic communications that facilitate the experience of food, although
they may not necessarily be representative of food, or might be explicit displays of food
heritage. See Figure 9.

Figure 9. Experiencing food in the streetscape is also dependent on many other forms of graphic
communication, including mundane objects such as street signs. Source: Harland 2021
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5. Discussion
Photographic data generated in the service of research and derived from extensive
exploration of an area by foot allowed time for reflection on food’s urban graphic heritage in
Walthamstow. This section discusses some linkages between the various themes introduced
earlier in the paper aligned to the photographic representations of Walthamstow High
Street, Hoe Street, and Orford Road.

5.2 Graphic heritage connects at multiple scales
The foodscape in Walthamstow reflects its multicultural population through the application
of graphic heritage. For migrants settling in the area, such graphic images can facilitate a
sense of identity and belonging, rooting them within their local, everyday lives. As graphic
heritage this connects Walthamstow globally. It could be described as an aspect of
‘worlding’ (Ong 2011) in that it ‘conjures up worlds beyond’ the current lives of its residents,
which can be particularly important for those who have arrived from elsewhere. It facilitates
a ‘translocal’ (Brickell & Datta 2010) connection to a remembered or imagined home of the
past which is made familiar within the present (Jaworski & Thurlow 2010: 8). Such graphic
displays can be seen as an opportunity to exercise ‘visual capital’ (Hall & Datta 2010: 71),
enabling migrant communities to make their mark on place. Thus, the simple act of naming a
restaurant, choosing a colour palette, photograph, or illustration for signage constitutes
something much greater, impacting upon both the foodscape and urban designscape,
reflecting Walthamstow’s diversity and design literacy of its migrant community.

5.3 Graphic heritage, design literacy and ‘authenticity’ in Walthamstow
On Orford Road, in the gentrified enclave of Walthamstow Village, the small parade of shops
and restaurants reveals a different style of graphic heritage, externally and internally, yet
one that also communicates quite specifically and, in doing so, wields a more traditionally
powerful visual capital. One particular shop highlights the differing role and impact graphic
heritage has in this area of the borough. The Eat 17 Spar grocery store, shown in Figure 2
and 8, was opened in 2006 just as the area was beginning to gentrify. The shop, which
describes itself as “Not your average store”, works with many local suppliers to offer a range
of food in which ‘artisanal’ items feature heavily. For example, it sells several different types
of sourdough and spelt breads; has an extensive range of craft beers; a large number of
natural sodas and health drinks; and several brands of chocolate made by small scale
producers. The store also sells a range of low-priced Spar own brand essentials; however,
these are in a minority.
The independent products sold in the Spar often feature packaging and branding that is
clearly targeted at the ‘young, cool and upwardly mobile’ audience referred to by The
Sunday Times in section 2.4 above and could perhaps be described as more ‘designerly’ (see
Tucker 2020, for example). As such there is a distinctly different visual capital at play here,
one that has been decreed as ‘good taste’ by those with power and cultural capital
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(Bourdieu 1984). Even if not visible from the street this type of graphic heritage contributes
to the ‘aesthetic outlook’ (Julier 2005: 871) of Walthamstow and the narrative it conveys is
not one of diversity and inclusion.
The visual style used in many of the ‘artisanal’ products in the Spar has become synonymous
with ideas of ‘authenticity’3, and their material and visual qualities distinguish them from
the cheaper own brand ranges available. See Figure 10. They signal to the recently arrived
gentrifiers that these products align with their ‘values and lifestyle’ (Sirois 2021: 74) and the
resultant purchases further develop these values and provide a public expression of them
(Zukin 2004: 7–8). The labels and packaging might be ephemeral, but the resultant meta
narrative is long lasting. Indeed, Lindner and Sandoval (2021) have suggested that in the
context of gentrification, battle lines are drawn through aesthetic interventions within the
urban environment that lead to spatial inequalities (2021: 10) and such retail change is
positioned at the heart of gentrification (see Zukin et al 2009 & Hubbard 2017, for example).

Figure 10. Craft beer packaging at the Spar in Walthamstow Village. Source: Barnes 2021.

3

Authenticity is understood as a social construction, hence the use of inverted commas
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5.4 Whose graphic heritage?
On Orford Road many of the shop fronts are painted in the muted tones of Farrow and Ball
colours. See Figure 8. These colours, and the brand Farrow and Ball, have become
synonymous with gentrification in the UK, so it’s unsurprising that the streetscape has a very
different ‘look’ compared to the vitality on display in Figure 5, with the signage and
shopfronts on Walthamstow High Street spanning a more diverse set of colours and tones.
Yet, at the Western end of the High Street, several shop fronts also sport a more restrained
palette. See Figure 6. This ‘urban designscape’ (Julier 2005) is the result of a Townscape
Heritage Regeneration Scheme completed in Walthamstow in 2018. The design choices –
which also include extensive use of the American designed typeface Gotham – seem at odds
with the rest of the High Street. According to the scheme’s architect, the Farrow and Ball
colours were chosen to reflect the late Victorian/Edwardian era (Lee 2020). In choosing
Gotham for the scheme, it also exercises an aesthetic judgement that favours a more
traditional, Western canon of design and neglects the rich range of shapes and curves
evident in some scripts used within the different local communities. Alongside the reductive
colour choices, this eradicates the opportunity for many businesses to make translocal
connections through the graphic means. Returning to the idea of ‘worlding’ (Ong 2011) one
could suggest that the scheme ‘de-worlds’ Walthamstow, endeavouring to return it to a time
when the local population was largely white British. So, while it gives a sense of order to this
section of the High Street, it privileges graphic heritage from an era prior to the arrival of
many within the local community and could be accused of creating a narrative that is not
only inauthentic, but also may contribute to a sense of exclusion for some (Lindner &
Sandoval 2021: 21).

6. Conclusion
We hypothesized that by exploring the interrelationship between graphic design, heritage,
food, and urban context, it would be possible to establish a framework for introducing and
better understanding the notion of food’s urban graphic heritage. This led to the
introduction of a diverse set of concerns about graphic heritage, foodscapes, Walthamstow,
and design literacy, bringing together some core considerations when exploring food’s urban
graphic heritage in the context of design research. The obvious response to undertaking this
scoping study provides orientation towards the complex but not unfathomable role that
everyday graphic design decisions play in the diverse lives of Walthamstow residents, many
of whom are migrants. The photographic focus allowed us to comprehend just how
important graphic communication is in this context of what we argue are popular cultural
heritage concerns. Photo-documentation emphasised the contrast between the areas
experiencing gentrification and those not. In those places that are being gentrified or
redesigned as part of the heritage regeneration scheme there is less on display to suggest
local diversity and multiculturalism through graphic means.
This points to challenges in how design literacy might be defined by such communities. How
can local municipalities balance freedom of expression with a desire for constraint through
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the accessible means of graphic tools that represent diverse cultures in ways that are
meaningful to those communities? Such displays emphasise the social function of graphic
design approaches that may be perceived as less than designerly, or do not comply with
received ideas about design literacy where aesthetic considerations are so emphasised.
We have introduced and drawn attention to the notion of food’s urban graphic heritage in
Walthamstow, and how it may provide an accessible approach to encouraging different
perceptions and perspectives on multiple heritages for future research. Variously, graphic
heritage has been shown to speak of similarity or difference and, therefore, of inclusion or
exclusion; it can define place through its perceived aesthetic qualities or form and through
the business and products it adorns. Thus, food’s urban graphic heritage also has the power
to change place, and people, contributing to the (often uneven) patterns of urban
development and the processes of gentrification. This points to a future role for graphic
heritage as a mediator between those who form public retail places and those who inform
policy decisions that determine what can be done in such urban retail spaces.
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